Please see several updates and resources below.  These will also be updated on the LST website http://www.livesmarttexas.org/.  

Announcements:
1. Please distribute to internal networks.  The Texas Health Champion honors an individual or organization doing good work when it comes to reducing obesity or increasing awareness. The award is given as part of Texas Obesity Awareness Week, at an event Sept. 13. The nominations can be submitted at www.texasobesityweek.org and are due July 1. See attached flyer.  
2. Life’s Sweeter with Fewer Sugary Drinks! We all know it – now we need to let everyone else know.  Sign on to the “Challenge” (see attached) today to help reduce consumption of sugary drinks and combat America’s obesity epidemic. In a month, CSPI will publicly launch this national “Challenge” campaign to decrease average sugary drink intake from today’s 10 cans per week to 3 by 2020 – a recommendation of the American Heart Association. To sign-on, e-mail (your organization name, contact person, and email) to fewersugarydrinks@cspinet.org 
3. “Marketing Sense of the Proposed Standards for Food Market to Children” webinar took place at the end of May.  However, you can access the webinar, slides from the presentation,  and other resources on PHLP’s webinar resources page.  On the NPLAN website, you can also download any of PHLP's policy tools for limiting food and beverage marketing to children, or contact staff to receive more information about a specific policy.
4. Amber Waves, The Economics of Food, Farming, Natural Resources, and Rural America, has published several articles of interest in the June 2011 edition, and they are:
Food Security of SNAP Recipients Improved Following the 2009 Stimulus Package , Where Schools Are Located Affects Meal , Recession in 2007-09 Widened and Deepened Nonmetro Poverty   , A Look at Where Our Food Dollars Go  

Conferences and Events: 
1. Join us for the 21st Annual Social Marketing in Public Health Conference! We are pleased to broaden our scope by announcing a new Environmental Track this year. There will be a two day training June 15 & 16, which will teach participants how to use marketing’s systematic approach to planning programs.  The main conference, June 17 & 18, offers a combination of plenary presentations by internationally recognized social marketing experts on topics of interest to learners at all levels.  Please visit www.cme.hsc.usf.edu for full information and registration (Select ‘Course Calendar,’ then ‘June 2011’).

Job Opportunities:
1. Sustainable Food Center (SFC) cultivates a healthy community by strengthening the local food system and improving access to nutritious, affordable food.  Sustainable Food Center is hiring three (3) individuals through the Americorps*VISTA program of the Corporation for National and Community Service to organize school-based wellness teams that will plan and implement comprehensive health programming.  We are looking for a dynamic, bilingual, relational individual to organize community members in schools and neighborhoods for a Sustainable Food Center/Marathon Kids partnership project.  Monthly living allowance and end-of-service stipend or education award provided through the Corporation for National and Community Service.  For more information see attached document.



